
Triad Construction Inc.
2no yeaR WinneR

LOCATION: 182B S. 76th SI., West Allis, WI
WEBSITE: www.triadgc.com

YEAR FOUNDED: 2I:X>5
PRODUCT OR SERvICE OFFERED: We are
a mid-sized comlTlCfcial construction firm
organized around a team 01 sJ<illed crafts­
men. Our sefVices include general contract­

ing, construction management, designlbuild,
and self-performed 'M>rX - including selective
demolition, rough and finish carpentry, con-

crete and building maintenance services. We
are adept at managing our subcontractor re­
lationships and working in occupied spaces.
Additionally, we've recently had several team
members achieve L££D Accredited Profes­

sional status, alloNing us to offer our clients
cutting-edge techniques in green building de­
sign. We want to work with clients who value
relationships and need a committed team to

solve their construction challenges.

PROJECTED 2008 REVENUE: $15 million
CEO, PRESlDENT/OWNER(S): Werner HoIen­

lunder, president; Mike Long, executive vice
presidenl; Mike Dassow, vice president
TARGET CLIENTELE, We work with clients

who value relationships and need a com­
mitted team to solve their construclion chal­
lenges. An example of the markets we work
with include: offICe and tenant buildouts,
retail, restaurants, health care, banks, and
industrial properties. Our many, diverse
strengths lead to a diverse list of clients. ,
BUSINESS ORGANIZATION MEMBERSHIPS:

MMAC, Institute of Real Estate Management,
West AllisfWest Milwaukee Chamber of Com­
merce, AlA Member, United States Green
Building Council.
WHAT HAS FUELED YOUR COMPANY'S

GROWTH? A key element that has fueled
our company's growth is our commitment to
quality. Because we feel that each project is

a measure of the company that completes
it, we are determined to deliver the best
end product possible. Our deeply rooted

construction backgrounds help us maintain
this attention to detail. Ac:Iditionally, we con-

tinually work with our customers to establish
open lines of communication and relation­

ships built on honesty and integrity.
WHAT IS THE BIGGEST OBSTACLE TO YOUR

COMPANY'S GROWTH?

Our biggest obstacle is staying true to our
core values as we grow and expand. In ad­
dition to our quality craftsmanship, our cus­
tomers tell us they appreciate our superior

customer service, accessibility, and personal
approach to business. We want to maintain
these values while expanding our staff and

our portfolio of proJects.
DO YOU PlAN ANY CHANGES IN YOUR

COMPANY IN THE UPCOMING MONTHS?

We're continuing to streamline our busi­
ness development efforts. Over the next lew
months, we'll be further defining our target
markets and hOIN to best reach them, We
have a growing array of impressive recently
completed projects that we are excited
to showcase. Wrltl the recent addition of
key staff members, we're also planning to
expand our marketing and sales department
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and make imprO'lements to our Drand. And,
we'll be moving this fall 10 a bigger building
to accommooale our growing company.
WHO ARE THE BUSINESS PEOPLE. LOCAU.y

OR NATIONALLY. WHOM YOU ADMIRE? AND

WHAT TRAITS 00 THOSE PEOPLE EXHIBIT

THAT MAKE YOU AOMIRE THEM?

NIA
WHAT'S THE OUTl..OOK FOR THE BUSINESS

CONDITIONS OF YOUR INDUSTRY OVER

THE NEXT SEVERAL MONTHS? .•

As everyone is aware. the outlOOk for the
construction industry over the ne~t several

months is not particularly rosy, Judging
by last quarter's numbers, prOject delays
and cancellations will be up Significantly

VELCHECK .. , ." , , ..from page 80

for his passion and enthusiasm for the city
and residents of Milwaukee.
WHAT IS THE OVTLOOf'O FOR THE lIUSINESS

CONOITIONS OF YOUR INDUSTRY OVER

THE NEXT SEVERAL MONTHS?

The outlook for the roofing/COIlstruction
industry as a whole is very soft. HCM'e\ter,
becJuse of the unique services our organiza­

tion provides in the roofing industry, we feel
Velcheck & Finger is positioned for stable
and continued growth

Waterstone HR

_AT IS THi 1IIGGEliT OBSTAcu. TO YOUR

COMPANY S GROWTH

00 YOU PlAN ANY CHANGES IN YOllR

from prevIOus years. Despite that, a large
amount of construction is still being put
in place, We've grown significantly in the
last year, and we are in a good position to

adapt to whatever the market will bring in
the coming year.
WHAT IS YOUR COMPANY'S KEy STRATEGY

FOR RISING OVT OF Tl-'IE RECESSION?

At Triad ConstrlJChon, we're making the
most of every opportunity we've beerr)siven,
We're using the key elements our company
is based on, quality craftsmanship and
customer service, to make,oktV relationships

ongoing ones. Additionally, we're using the
down economy to focus on our strategic goals
and long term plans. That way, we're optimal·
Iy positioned to help the construction industry

boullCe bock when the market improves,

WHAT IS YOUR COMPANY'S KEY STRATEGY

FOR RISING OUT OF THE RECESSION?

As we continue to produce in this time of
hardship, it is the company goal to maintain

high levels of service, professiorlalism, and
reliability. This will be done through con·
finued participation in external sources by
networking and marketing, but also internally

through the implementation of effective pro­
cesses and procedures, Velcheck & Finger
will strive to bril'lg each aspect of our strategy
together for the continued, successful growth
of the company now aM into the future,
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